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1. LT

ARETIET AV BITBITHFEBIZTTIRE « ~—7 T 1 > ZTHENCOW TG 5
ZEHRHME LTINS, I, MHREEEOREICHT2BELAEE-TNDHE A,
HEH D R TH B A R O RTEIC O W T L < B SN TV DRI TH D — TV,
T EBMTIEE, FRHoT VX NVARITRBIT IR OREIZ W I Hao it D H i
TWRWIRIUZH 57, T E LT OIRERBIZRETT21ICh70 . —fRIIix, [xf5s
7251 8L ORI L RS A S E X A SRR E N L END ) Zeh, BARIZIE, iz -
TlrEDL] LoD, MEESEETRETHLON] Lol KimiBEIZ O\ T
BRETT 2 MERECTNDY, I5IC, FIE, Ak A FT7A4 0, AEMKEED LS 72
SHEARE SN ARX LONCHONTHEETANLERD B,

FEMIIE BU OBIHNZ DWW U2 BIOFRS TR o TV AHRY | Z OFREIZ OV T O
EUIZBIT 2 REZEENTEHINS, LV DITHINEEEZDO THELOHDO LY Bug v
X —F v b DO DOEMNEERSE (BIK) | (LAF BIK) P, I+ DD L0 Bung ¥ —F
v DT DORINHEE (BIK+) | O, [V =3 % VAT 4T A TA 7=, /AL
TIV =y a v BB U= T 4 TN L OITENC G- 2 D I A argE)
NHELLD, &5, 72 M RFD Law and Technology BF5E 7 /L —7 D FEE 12 L - T

D RSAERE [ & M R - MBH D = N —H A F ¥ A v NBL1224 5 (2022 4F) 34 H,
2 BIET THES 2 HBEEH ORE L F I3 2 BIRAAE ] =) 1506 5 (2017 4£)62 H, F¥
KT Y AABIRICE T BT EDDINE = —7 7 4 v 7IConT, IAIERH TS 2 7 2t
HEERE | DIO3T7 5 (2022 4F) 4 H, 7YV 2 bRicE T 2 HEHF OMHMEICOWTRY )5
bD L LT, Hlifd [ 7Y 2rthicsd 2 HEEONeE - 17 2 2 M1l i < B4H 56 5
(2022 4) 5 HEZH,
9k - HTEEE(2),
VEU BT 2T EbRTIESE - ~—7 7 4 v 7BHICowTE, i TEU i3s3 5 7 &b mgIA
&~ =TT 4 v 7R R 7T % 3 5(2025)215 HEM,
% European Commission, European Strategy for a Better Internet for Children, (BIK) COM (2012)
196 final.
® European Commission, A Digital Decade for children and youth: the new European strategy for a
better internet for kids (BIK+) COM(2022) 212 final. See also., European Commission, European
Declaration on Digital Rights and Principles for the Digital Decade, COM/2022/28 final, European
Commission, European Parliament resolution of 26 November 2019 on children’s rights on the
occasion of the 30th anniversary of the UN Convention on the Rights of the Child (2019/2876(RSP)),
0.]J.C 232, 16.6.2021, p. 2-1, European Commission, Council conclusions on Media Literacy in an
Ever-Changing world 2020/C 193/06 OJ C 193, 9.6.2020, p. 23-28, European Commission, Council
Recommendation Establishing a European Child Guarantee, ST 9106 2021 INIT.
? European Commission, Study on the Impact of Marketing Through Social Media, Online
Games and Mobile Applications on Children's Behaviour, (March 2016), https://commission.
europa.eu/publications/study-impact-marketing-through-social-media-online-games-and-mobile-
applications-childrens-behaviour_en (last visited April 23, 2025) [hereinafter Online Marketing
to Children).


https://commission.europa.eu/publications/study-impact-marketing-through-social-media-online-games-and-mobile-applications-childrens-behaviour_en
https://commission.europa.eu/publications/study-impact-marketing-through-social-media-online-games-and-mobile-applications-childrens-behaviour_en
https://commission.europa.eu/publications/study-impact-marketing-through-social-media-online-games-and-mobile-applications-childrens-behaviour_en
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HESH, MINEBEDOBIK A =377 4 7ORMADH & BRMEBESD =01, BN
A7 =%y b EUNYICL>TF VXL s —rvysR s Fa /5 AL (Digital Europe
Programme (DIGITAL)) O&&RHHI LY a—F 4 x—hahic L AR—F A 74
VBT DT ED EBEFITT BB R T XV« ~—F T ¢ 7T - BIRRRIZEB T
% EU OIERIPEAAO T TOMRI & B (BLF, [BERT 20 - ~—5 7 4 7Rk
WEE) YEOCERTHNY L b, ZNOOLEOFEMICOWTIE, TTIBIOHS T
ROHF->TEY, ARRICBOTEERNORRN L TR, BENT V&N - ~—7T 4
YUFREREE] X 1) BEYV T I ERIC Lo THET DI HDOD, 125U T
EY IR~ —rT 4 TEISICERCET TH Y, TOXI =T 4 VT FIEIC
BL it 12l b7 88 b RERICHESE 2 AT 285808557, 2) TUXNEER
IZ X DRAGDIZD DM & LT, ORFEMA v E—UREEN TRV AT UV ICHRE S
NTWB ENWsT- TH4E (integration) |, @QF b b~vw—FrZ— T RERHEEL.
FIAEAEH (interaction) ~—%47 7 4 7 DX ¥ L _X—{HEE PEBICSINT 5 2 &
THEEa T oY IME a5 FAEVEA (interaction) |, @ =Y F I A4 E— a3
(personalisation) ], @HRLLDHEAIZDWTHRT T 4 T RBIFGEZRRT L Lo 7= T
(emotion) | ZFIHF 2HkEE S LIX LITHA S DOETHRHAS, TEbDIRNEICKT DY 7
TY—ICERRHEE LS LTS EENDY,

BEW T U2« ~—F T 4 V7 FIEWREE) 12, BENR~—FrT 0 v 7 Fik
(marketing practices) ¢ LT, 1A Iz Y —e~w—bFT 07 2)F—LHN~
=TT A T RRNEENER L CNWDETDH, TUXIN =TT 4 T DGBIZBN
T, B O~—rT 4 VI REICET 2 2 LN TE RV e BB 2G5, 3)
BB RIS A2 FA LT-, i~ —4 T ¢ v 712 (Neuromarketing research) 'V K18,

® EUN i3, BIHZH.LL L7z 34 oBHEAPMET 2 FEANECOr Y F 7 -2 TH D, See
European Commission, European Schoolnet, https://maritime-forum.ec.europa.eu/node/933_en
(last visited April 23, 2025).

V. Verdoodt & E. Lievens, (Manipulative) digital marketing practices targeted at children and
youth online: Rights and responsibilities under the existing EU legal framework, (2024),
https://www.betterinternetforkids.eu/adwiseonline (last visited April 23, 2025) [hereinafter
Manipulative Digital Marketing Practices]. REFICIIRIAI N BRFEILT L HWINEESD RiE
TRV EDELPRINT D,

10 flifE - ATEE@),

D E. Rozendaal & M. Buijzen, Children’s Vulnerability to Advertising: An Overview of Four Decades
of Research (1980s-2020s), 42 INT’L]. OF ADVERT. 78, 78 (2022).

12) B, Zarouali et al., Adolescents’ Advertising Literacy and Privacy Protection Strategies in the Context
of Targeted Advertising on Social Networking Sites: Implications for Regulation 21 YOUNG
CONSUMERS 351, 357 (2020). SNS kD & =7y FAEICE T BIAE Y 77 ¥ —(3 16 5K T 5 ICRAE
LIRBRD L~ VITET B LR %,

9 Manipulative Digital Marketing Practices, at 7.

4 C. Morin, Neuromarketing: The New Science of Consumer Behavior, 48 SoC’y 131,133. (2011).


https://maritime-forum.ec.europa.eu/node/933_en
https://www.betterinternetforkids.eu/adwiseonline
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BB LT =T 4 V7R SN TWBY, & 5|2 Al OEARIL, A 722 506
ZRH LI~ —7 v N FREEZ S DICHRBINDRGR b D ET5H L Sid,

D EBEA 2B 0 fHA & LTI, 2010 FEICAF S EHBEHBEE 15026000 M2 3FD
T3l BV T, MO ETICET 2 PEEED 1| & L COHEERES B
HNTND, FHKEIZEO T, AN ELICET 2 EEFREIL, [FRCAER~—rT
A TIBAT, RAERAEOHENR., FHstrTRe/RHE . PRI LORE, 7 — 2 KT T AN
O, AR O —EA~DT 78 A, BONIBICH D IHEE K OARF] 22T
Bl DB H O =—ZX~ORGE W NCHEB TR L TWD | L DFERN RS TV D,
JIREICB L TR, IESMHERID 1 D& LT D SNDHHEF HEENSHOEZAKLN=
— RS CTEIRT D22 N TE DL L0, +aREHmEAFT O, KOVRIEZR XX
A7, NG UTRANOIRE SN HHER] BB b, M, WERFELaIa=/
—arvik L DGAIC TIRER O~ —F7 T 4 V72T 5 BRI, WEZ G Tagss o
R EDOHIEZH—ICE 2, BB EHE ORI EZET HIEINCE ) T2 XETlEIhne s
N5, 2022 20, [EEHAL 15022458 @ [THEEFETIME—CEN 22— B 2ADORE L i
OO DERFIHE A KT 4 2] WHRAESH, EAOHEFICED ST, ATREZRIRY
ZL OEANRT 7 EAB LR TE 29— X, — b AR F 70 13— B R BT
DOFRFPHERES N TS, Fo, AR —E R - Tug 208, HEEZR#EL, &
EEHSZERERABNTHAEE, TTELBLT U IA L - Fx TP A NIT 7
ATERWVWEIICT L2 L, MO R —FLUANDOBADT 72 XA EHIRT 5 Z LI,
BAIC L > TUIRAED SR TH A WREMENRH D & &b,

IHIT, PERNLT VXA NVRE TICEIT S 78 OfEE7 R ECR#EICI A T2
OECD (Organisation for Economic Co—operation and Development : %% 7 71 BE F6HE) D 7,
RNBE LI D, 2012 IR ENTZ T T4 EDOF E BT % OECD HEEE
BBV T, FEL ST IBEAMOT X TOAMERT & S, FEDOENREL R
T 2EAICB VTR, KV EWEREENEY CTH D L Enb, SHIT, AT A 1T

15 D, Clifford, Citizen-Consumers in a Personalised Galaxy: Emotion Influenced Decision-Making, a
True Path to the Dark Side? 5 and 9 (KU Leuven Centre for IT & IP Law, CiTiP Working Paper
31/2017, 2017).

19 Manipulative Digital Marketing Practices, at 7.

1 HAREEFERUE []1SZ226000 : 2012 #:2MEATICBIF % F51 ] https://kikakurui.com/z2/Z26000-
2012-01L.html &, DO /N2 FD 3 o, & FEO &5 & TiliBi$ 5 22 2 [HH 3, K.
NROCIEEF DB 60 ZFHOMMICHE Lo LI KEHLTWwE] LEhid,

18) International Standard 1SO22458, https://www.bsigroup.com/globalassets/documents/about-
bsi/nsb/cpin/s20247_bsi_iso-22458.pdf (last visited April 23, 2025).

9 R TEEE (ISO) 22458 [HEFEMestE - WY — v A OKGEH L et o 72 o o Fk
FHL AN 74 V] OFFE| RBFHEK HF0& H 125 (20224) 165 Hb S,

20 OECD, Recommendation of the Council on the Protection of Children Online, (2012), OECD,
Recommendation of the Council on Children in the Digital Environment, OECD/LEGAL/0389. See
also, European Commission, EU strategy on the rights of the child COM (2021) 142 final.


https://kikakurui.com/z2/Z26000-2012-01.html
https://www.bsigroup.com/globalassets/documents/about-bsi/nsb/cpin/s20247_bsi_iso-22458.pdf
https://kikakurui.com/z2/Z26000-2012-01.html
https://www.bsigroup.com/globalassets/documents/about-bsi/nsb/cpin/s20247_bsi_iso-22458.pdf
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BILTELOR#EIIZ T VR avyZ2 7 NIRRT HEEELELTOTFEBLIC
BEHETA2V A7 Lz, A 0¥ —Fy FETTHFELRHEETAIHEHREX 2V T 4 —BLW
TITANR—DY AT NEENDE LTS, WETHRE LT 2021 IR STz [0 %
NERRIZEBIT 5 FEbICHET 2 ESEE) X, FELEELT T 7140 BRES T,
TR —ENEREXTHDH ETHY,

EE s/ a—s e a7 =T - - FL Ry, FEEIBERLS (=t 7) @
SHIARIL, 2012 €8, 2N, midh, E-MilEittSIcl VT, 7867 b O 214
AN E L, SF0 ., #aET 5 HEE2 R L [FELOMRNE BV R AFR]] Z23F LT
W52, ZOFANCEBN I FEL ORI ZSE L, #iET LI R~—FT 4 VIR
EIEEAZITO 2L LWV AT N TS, ST, AWSEMEAE—T - ¥« F
VRV e Dy X —REIEA T =L s 3R s s Ry N T =7 - Dy 0R
2016 12 [FEBITHEBOHDINEBION~—rT 4 V7T IH0A RT74 ) BAE
LTHEY ., 2023 FEITITHEMRN AT SN TN D, 2023 EEMRUET A 2 —F% v FZ2FIH L
TIREBXO~—rT 4 V7B AEEREEL LD Lo TS, BERIIIZIAE 7
EOBEREE LT, RGO~ =T 4 v T DEEBEZ TR0 WT &b DI EORREIC
B L7 REB L O~ —F 7 4 VT2 BT DL RoTED 1 L6 OFERHEICE
IERBIO~Y =TT 4 73RN RRE, BIRZRZER 25 A TORWINZ 53 ISR
THRETHDHELTNDEY,

2. PAUIBE

2.1 EFE EFIRA BHE
(1) RATEFETITIRREH 71T 2 F 721 XIEATICRE 3 2 FTC 155

FTC (Federal Trade Commission: K[E#EIIE I EE ) 1%, HY/AE 72 Sz T, —fi%
BUECh 2SI ZE S (LUF,FTC #)5 4. FTC 23T OIEEOHE L FEi+ 2 B
F)CAMEZR G MBI TICHE T 2 72O HIET 2 AR | BUFHEB N B E-CH B FIEE &
D EHIHEAT 2O THBAT 2B (policy statements)® | JEPHICHEL K

2D U.N. Comm. on the Rights of the Child, General Comment No. 25 (2021) on Children’s
Rights in Relation to the Digital Environment, U.N. Doc. CRC/C/GC/25 (Mar. 2, 2021),
https://digitallibrary.un.org/record/3906061 (last visited April 23, 2025).

22 UNICEF, Children’s Rights and Business Principles (2012), https://www.unicef.or.jp/csr/pdf/csr.pdf
(last visited Dec. 8, 2025).

B AIEEEAE =T - F - FAF LY - D X [FEDIEEHDOD LGB LV =T T 4V
B3 % 574 ¥ F 4 v ] https://www.savechildren.or.jp/partnership/crbp/pdf/fm2023.pdf (ff% R
$H :2025/03/25).

#16CFR.§ 1.22(2025).FTC 13, ZH2FEOENOHEZEMT 2 HIICEH VT, JEE RG]
EATICEM T 2 B R ORG 2 2§ 2 R 2 H 3 2 L HUE,

%) FED. TRADE COMM'N, LEGAL LIBRARY: POLICY STATEMENTS, https://www.ftc.gov/legal-library
/browse/policy-statements (last visited April 23, 2025).


https://digitallibrary.un.org/record/3906061
https://www.unicef.or.jp/csr/pdf/csr.pdf
https://www.savechildren.or.jp/partnership/crbp/pdf/fm2023.pdf
https://www.ftc.gov/legal-library/browse/policy-statements
https://www.ftc.gov/legal-library/browse/policy-statements

[E RATEIFFEE 65 &5 2 5 (2025 4F)

ETARRNIEFE 7T 7217 2 F 7213187 2 BARICE KT 5 Bo | L #LA (trade
regulations rules)®® B L OYEEF (A F :industry guides)®? 72 EZ@ U, MHEE &%
HT DI OICEE B A2 R L CE Y, FTC ¥ 5 4 (a) X, @RGICBIT 5 RAIE2 5
SR Z . RAIEE 23872174 72138 722810422, 8L, mlE L v
S TSR IR MERHPE TS T CTle <. FIEOFE L, WREORA ML Z o, Hegatkz
FEENH CITAEFNCHAT 217 241%. RAIE £ 7213 HKIRA 72 B8 BT & Sa TRetEN & 50,
FTC %, 17BN T =12 XLV HERE M S (cease—and-desist order) #3425 Z &%
TE, ZHULFTC OFEIZHBFEFETH D, RAEF TN 22174 72 TEITTH
% Z & OFEF E THE L S WIS DRFRRPY OEIZ oW T, FTCIEDERK & 725
ZEnn, YERRHETEM A ORISR L 7D, PEBRREE M D OEIZ OV T, FTC T T £
HIFNC R ERIR S E T Z L 2@ RTH2 N TE Y, SEFHEMNDICRETSZ &
NTEW | FTC 2B DJEEMNZ I OEITIZRE M4 (consent  order) & o 72 THAE
T %, REMSIL. BECEFHFEAS., b LAIREICEZRROBEE, 13807 %7#
T LEARICT D, FICHMNBITRGIKHFRDO Y A7 28+ < ER LTS
FEITH L THIRZIRT Z &N TE, BREOMNDL S ELEZRBOH DMLENR RN E W o 2R

26) KANWIT, FEDERAL TRADE COMMISSION TRADE PRACTICE RULES AND GUIDES § 6:1 (2024-2025); 16
C.FR. § 1.8(2025). (FTC i, HH M| ZEXEORE X LT 2 HIV T, PG E LY KT T
ANIEF 72 3R 72175 F 72 3BT 2 BRMICER T 2 G IHEGRA 2 AT 2 ERxH 5 &
BUE) R [ 7 A ) AGRENCE T 2 HEEWE ORF L WIE—HEE B 51 X 2 1 8ERHEGER
CATBOBEBIC & 2 30— ) IAREIER DHEE WS ofpr L k] (B, 2020 4£) 141 BT D
ZH4,

27 FED. TRADE COMM’'N, TRADE REGULATIONS RULES AND INDUSTRY GUIDES, https://www.ftc.gov/
enforcement/rules/trade-regulations-rules-and-industry-guides (last visited April 28, 2025);
KANWIT, supra note 26, §6:1.

2 PTG HE - BERS (W) T7 A Y AdhEsikik) (2012 4, 55 2 M R KFHRS) 22 B
To TAYVAMHBEEHCOCTIIFT [7 2D HilEEE BRI ME] MEEEE 155
(2023 )69 HUUT % S,

2 15 U.S.C. § 45(a); % DREOAYAERTHUME) OHEE - REBIRERR [1AERmHIH
#] GEWERL, 2009 4£) 679 HEH,

30) PRIDGEN & CUARESMA, CONSUMER PROTECTION AND THE LAW, § 9:8 (2024-2025); ALPERIN & CHASE,
1 CONSUMER LAW SALES PRACTICES AND CREDIT REGULATION, § 125 (2025). & b Dffaggikic o
T, Federal Trade Commission v. R.F. Keppel & Bros., (FTC v. Keppel) 291 U.S. 304, 54 S.Ct. 423,
78 L.Ed. 814 (1933). HJE F 7= i3 KA DIFAICHKEIN F 2 Hgggitic o\ T, Travel King, Inc., 86 F.T.C.
715, 774 (1975). & DOREFFMIC DT, Trade Regulation Rule; Funeral Industry Practices, 16 CFR
Part 453(1983). EipE o Mag5 1k i1c o v T, Federal Trade Commission v. Consumer Collection
Advocates, Corp., 2015 WL 12533013(2025), 668 Fed.Appx. 357 (2016).

315 U.S.C. § 45(b)(2025),5U.S.C. § § 556-557(2025): see also PRIDGEN &, CUARESMA, supranote
30, § 12:1.

32 Act of May 28, 1980, Pub. L. No. 96-252(2025).

33) 15 U.S.C. 45(1)(2025).

3 PRIDGEN & CUARESMA, supra note 30, 12:2; Johnson Products Co. v. F. T. C., 549 F.2d 35,37 (7th
Cir. 1977).


https://www.ftc.gov/enforcement/rules/trade-regulations-rules-and-industry-guides
https://www.ftc.gov/enforcement/rules/trade-regulations-rules-and-industry-guides
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NHDHY, FEMSICED, BB L, H-Rar T IA4 TR 7a s T A0EN%
ERTZENAREE D, T, MTICERH-THE. 1 BOERKIZOZHKE 1 TR
IV (EBITEERE L) ORFHIFEZBT N TE DY, Bk EoKFE LTRD L
D ZEIEDIZONTIEL, AEORILE & 72 55512, FTC OBITHEIRN DD FERY 725K
ZRI T, I ECHIFNCEH R T 5 Z LN TE HHERA 1973 4EICT A U S
M FTCIZH- 2T 5%,

FTC 3£ 12 &0, BE £ 72132t HiElc kv . &, ERE . S — v 2 F7-013
{EBES OB Z EHE E 72 XM T2 B TR EN S, 735328200
3 BRSNS DOREARTIZ OV T, FTC 15 5 RN ERT HARAIE £ 72 I 3KIE 72175 £ 721318
IFICEY L, BETHAH LT EY, FTCIXZ DL 5 72 RS OREAIC DN CE T £ T
I ZRERT 2 2 EMNTE DY, BALE EI1E, 155 D ICBW T, THEER AT
MBEAECLSEDIRETHD ) LRESNDY,

FTC I, 1970 400K, JR4EFZEF5 AN (advertising substantiation doctrine) Z#%H L
TW5, T, REPEHRINDENC, REICBWTRINDSEKRZTEN, B
BIAEETLHZEE5ERTHLOTHD, IREFEAFANCE#ET L0 & LT, 1983 4RI
NEINE REFEIFBEF | (Policy Statement Regarding Advertising
Substantiation)* (23T b A £ F 72ITIA S AREYE 2N A 2 H8#3 2 AN S RO 2R 1R
WMAEHTHULERGDD Z ENFHEREIN TS, ZOFANGER T 554, K5 I1T FTC 1
5 ZRICERT HARALER LOCHIEITICST-5 2 L L 7ed, ED XD FEWAERMNA
RALZAERL T 272 & D T OW TR HBRIZ, FTC 1%, EROFEAE, #ih, B0 FED
R, HEICES FEOFIEE., FOERICHOVWTEINRLRTZO0EM, GHNE L5
U 520N 2HEMEOEK L L, BEFERIZOWVTORGEES X OEAICEET 50
SOMNOERNZONWTEET S, HEMFEOES 72 EOIMBRELY, FE ORI OV TO
FEBLO, EBEERET LR+ TH D0 E 5 IO T, HEE DR 5 FE0E
DLV ERETLHEDICARTHD Eand, ZoOFRANL, IREENLEEHOFNICE

3 FDA ADVERTISING AND PROMOTION MAN. | 342 (J.W. Schomisch, ed., 2023).

36 15 U.S.C. 45(1); 16 CFR 1.98(c); FED. REG., ADJUSTMENTS TO CIVIL PENALTY AMOUNTS,
https://www.federalregister.gov/documents/2025/01/17/2025-01361/adjustments-to-civil-penalty-
amounts (last visited April 23, 2025). 2025 4EiZ W Tid, 53,088 FroRFHlEE2 R L 28T
X3,

37 Trans-Alaska Oil Pipeline Act, Pub. L. No. 93-153, 87 Stat. 584 (1973); 15 U.S.C.A. § 53(b)(2025).
) Id. § 52. 7 A Y I BT B IAERENC O VT, JITFIh T DRENC 3T 3 JEE#HIIcow»T (1)
(2-58)] [AiE69%3% - 4% (20174F) 57 H - 119 HUT 2 &M,

39 Id § 53.

10 Id. § 55(a)(1).

4D Fgp. TRADE COMM’'N, FTC POLICY STATEMENT REGARDING ADVERTISING SUBSTANTIATION (1983),
https://www.ftc.gov/public-statements/1983/03/ftc-policy-statement-regarding-advertising-
substantiation (last visited April 27, 2025); 49 Fed. Reg. 30,999 (1984); Thompson Medical Co., 104
F.T.C. 648, 839 (1984), aff'd, 791 F.2d 189 (D.C. Cir. 1986), cert. denied, 479 U.S. 1086 (1987).


https://www.ftc.gov/public-statements/1983/03/ftc-policy-statement-regarding-advertising-substantiation
https://www.ftc.gov/legal-library/browse/ftc-policy-statement-regarding-advertising-substantiation
https://www.federalregister.gov/documents/2025/01/17/2025-01361/adjustments-to-civil-penalty-amounts
https://www.federalregister.gov/documents/2025/01/17/2025-01361/adjustments-to-civil-penalty-
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PR ARILE 92 2 L AR B W CHERTHEN & L TEETHHY, RIS
DL, JEEIZBWTED LS REERRINTNDINICE - TRAE-TS D, & 9
KEN K EFRPERECHIFT X, Sterling Drug, Inc. (Sterling) v. FTCIZEBWT, BN LY
FT<SHUTHRITH L Z EBMELETLITFEA SN TN D LDOFREITIHEITIE, 2 OF
ToIZ N E ORI THa I EH SN RRHE IV T, BT 23 MO RIZONT
I CE D, AR & RRBRIC K B A7, JSZ L 72 I L o THEBSHIRIZOWTO
FHmATOND Z ERBETHD E LY,

T EBIZINT T2 IREICBT 2 FTC O@IHoHIF & LT, 1934 40 Keppel “fIRIZIW
T, ¥¥ 74— WAT BRI, oG DOWRIESIE (straight goods) &HAT, /3
=T EBRE L I LD Tl RN Db E ol ¥ 5  —DHRFE 715 (break and
take) IZOWT Em#BHIFTIL. F ¥ 7 4 —ZBA LI FEbIEBRSh T Rn g L7,
ZOXDRBEITIZEN ZRET L2 ENTERNTFELEZFMT 52D T FTC % 5 &£OA
NERIEITIZOH T2 L ORI A T Lic, #HFTX, ¥v 7 /MIATFICK L, £ < OINE
CEoTHHSNTNDET DY, FICIZIE, T 2=7 4 DL HRAICHIET S THE
DB D723 T, RIEREGNIOWTHRANIFIER SN TR WEEZ A L RIS
TOLEENR DD LENDY, ZOX T, YIHIOBHIFIZIB N TIE, — AR ERIEEIC
OB SR TWEY, 2 0fHpIE, RES~—7T 1 v 7B 2 hEOHAN
HEEZMI DL LTHIERSND, EHIT, FTC X, KR L OGN N IHE
ERSEEP B LS, RAERTGIEITE LT, 20O L5 RRIAEZIEILT H X 5K,
FEMDN T IN=FHHEET D,

1970 fFIZAR SNz 7 LV EIREIZEBT 28N> B L OBRICE T 5 FTC T 78t
7 0] (Commission Enforcement Policy Statement in Regard to Clear and Conspicuous
Disclosure in Television Advertising) 2B W TiL., FEBICHEIT HN-T L EILEIC
FRINDHRIL, FEBTOLDRHEMETE, HODOIEELSIS 2 LN AIREARJTIE T, "Ml
BLOERINRITNEI RS20 E S5,

1983 FiZAFK INT- THKIRICEE9 2R (FIC Policy Statement on Deception)
&, FTC ek 2 f5t L7c BT, —MANICE A TRe 72 e b BE R RIS L2 b

42 PRIDGEN & CUARESMA, supra note 30, §11:2.

43 PRIDGEN & CUARESMA, supra note 30; § 11:6; Sterling Drug, Inc. (Sterling) v. FTC, 741 F.2d 1146,
1158 (9th Cir. 1984).

) FTC v. Keppel, supranote 30.

45 Federal Trade Commission v. Standard Education Soc., 86 F.2d 692, 696 (C.C.A. 2d Cir. 1936),
modified on other grounds, 302 U.S. 112,58 S. Ct. 113, 82 L. Ed. 141 (1937).

16) PRIDGEN & CUARESMA, supra note 30, § 9:3.

1) See, e.g., In the Matter of AMF Inc., 95 F.T.C. 310, 1980 WL 338993 (1980); In the Matter of Mego
International, Inc., Et Al., 92 F.T.C. 186, 1978 WL 206501 (1978).

48 FED. TRADE COMM’'N, COMMISSION ENFORCEMENT POLICY STATEMENT IN REGARD TO CLEAR
AND CONSPICUOUS DISCLOSURE IN TELEVISION ADVERTISING (1970), https://www.ftc.gov/system/
files/documents/public_statements/288851/701021tvad-pr.pdf (last visited April 23, 2025).


https://www.ftc.gov/system/files/documents/public_statements/288851/701021tvad-pr.pdf
https://www.ftc.gov/system/files/documents/public_statements/288851/701021tvad-pr.pdf
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DTHDHEEINDY, ZOFWATIE, MEER, BRARFELICONT, HROBIRAR%E
D, Foax, RIEL, FIXBEFTA, R FICBWTAEMIZITE L TV DI EH 27458
HAAREMENRH O . OFNBEBEFICL s TEETHHEE . FIUTIIENIT A I123%Y
THLEINTWD, IBEPBFEOHRIZANT LN TWBEE, FTC X, ZDIREDERDN
FORG T N—T OEBFE T IT B A L N—C 52 528 EEZET D, flziE, &
IRFETIIRGEEITN T8, EinE. FIRMBREZRE LTWDAEE, D7 —
TOEERAI A L N—IRT DR ERBEINDY, T EHITIT CTRIESNDEHBO,
BEREAECSES, EE, I AREEOTEEL, BFEABEINSY . EI3ERBT
HOHAREMEZ THILZ0 . SHMEL7Z0 52 E N0 ThRWHES 7V —7 % R4 125 H
THERNRH D &SRB,

2015 FEICAF STz THRIRA 2T RE D LS ICB 3 2 A TEOR A I *21%, ISR KO
FARER v 2—UIE RETHDHZ EIZOWTHEATE D LD TRITIUE R bW ET 5,
2017 - [ 3 A T ¢ TIREIZBET 2 FEF IR D8 (A4 F) ) (Native Advertising:
A Guide For Businesses)® (X, BT EFOHE L 722 2 I E & (R O AN SV TEKY
L. @hEW72BRB KN A B ST DICH#T 5 Z L 23T A2 6l2 5D T 5, EHIC
OFA T 4 TIREDOHRNT, BN SHEIZ (clearly and prominently) B/ % ik
IZONWTDHA X AREPINTND,

2022 4E 10 H 19 H, FTC L, [FTC-F Y XNV AT 4 TIZBITFT D AT IVAIRENL T E
BAPL| LT DA MR L, ZOA XY TR, REarT oY 2B IO
L, i a7 oy EXKBIT 5 72D OFRSCHIEE IS Uo7 86 DI DN T
DTN 72 E3NTz, FETEULDRIRETHDL I L AFRTE RNV ENBAELD B~
DE TN T 4 TICBTARRAE R T oD 8L BT DI
WD REFHFEBECONTHERD RSN, IHIC, FELbIX, BKEERATHHZ
CEIELTHNTYH, ZOHSEMNRERIZEME L TWORWAEERSH D, = —TFT A A
VEMERHY BANEROH LT XN AT Y TR, FORMBISIZEHLL D, A

49 FED. TRADE COMM'N, FTC POLICY STATEMENT ON DECEPTION (1983), https://www.ftc.gov

/system/files/documents/public_statements/410531/831014deceptionstmt.pdf (last visited April
23, 2025).

50 In The Matter of Simeon Management Corporation, et al., 87 F.T.C. 1184, 1230, 1976 WL 180002

(1976).

5D In the Matter of Ideal Toy, 64 F.T.C. 297, 310 (1964).

52 FED. TRADE COMM’N, ENFORCEMENT POLICY STATEMENT ON DECEPTIVELY FORMATTED
ADVERTISEMENTS (2015), https://www.ftc.gov/system/files/documents/public_statements/896923/

151222deceptiveenforcement.pdf (last visited April 23, 2025).

53 FED. TRADE COMM’N, NATIVE ADVERTISING: A GUIDE FOR BUSINESSES (2015), https://www.ftc.

gov/business-guidance/resources/native-advertising-guide-businesses (last visited April 23, 2025).

59 FED. TRADE COMM’N, PROTECTING KIDS FROM STEALTH ADVERTISING IN DIGITAL MEDIA (2022),

https://www.ftc.gov/news-events/events/2022/10/protecting-kids-stealth-advertising-digital-media

(last visited April 28, 2025).


https://www.ftc.gov/system/files/documents/public_statements/410531/831014deceptionstmt.pdf
https://www.ftc.gov/system/files/documents/public_statements/410531/831014deceptionstmt.pdf
https://www.ftc.gov/system/files/documents/public_statements/896923/151222deceptiveenforcement.pdf
https://www.ftc.gov/system/files/documents/public_statements/896923/151222deceptiveenforcement.pdf
https://www.ftc.gov/business-guidance/resources/native-advertising-guide-businesses
https://www.ftc.gov/business-guidance/resources/native-advertising-guide-businesses
https://www.ftc.gov/news-events/events/2022/10/protecting-kids-stealth-advertising-digital-media
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ENZ U H—TARA L b a T YDEITTFA U ENTWDIEN LIAE (blurred
advertising) IC X D& FE 1L T A N — EOEE, AEFERRE L Ok, 2%
LAV ANDEBER E B R STV Y,

T ELDRHICHE L TEET L EEMERIX FTC & FCC (Federal Communications
Commission : WIBEERS) THDH, ZNHDOHEEDIEENZ DWW T HEIEICE LT D,
FTC I&, FTCED T Tv—r 7 4 7 L IREZHGIT2HBREG L, [FEbITEEL S
2 5 WIE CARRIEREIT E OBV ERER] LT0nbESn2™, JRESKIR LS
IZH 7= 0D WL, IRERNGER T EBICED X ) A 5 2 2002 X - THIlr
5 BARIIC ifi Hé%ﬁﬁ%%itiﬁ%fﬁmT*ﬁﬁ%é’k%%Mt
F TR T DO DR DEERSORBR O T DI+ TRWHBEED I NV—TTh DL
IMBREFTEND Z L 25, FCC X 1974 4F [+ & T T L BRI T 2 ifEE
BLOBUTHE 2RFK L, BOEFERIL, FEBIERALY pEMNRTED AR Z(EHE
LT, BoERT Wi, B EIAEZMSMICKNTHZ ENTERNE L, Hux
HEZNT 0T T ADRA ML DREMA~DF R EEEILT D Z L %2 L2, 1990 i

2L, TULEIRBIT L FELOHEF, HHR70 7T L5 l0T 2 LE2ERKL, HET LY
#£(Children’s Television Act(CTA)) Zw[{ L7z, FEIX., FCC BT L EHERIZH L
T, B AZBT 2 & 28R L, BEICHESWT, FCC HRL A RR@Hn 5™, FCC
HANLX, 7 AV DORET LERICK LT, FRIRIK 156 FFH 16 UL F O &6 OBE
8 L O BRI OLBED =D SND a7 7 /7 AOREERRE ST, 18
M7 VERER, TN AR —F— YT T A ez L, BEROTE
BT T L EBMHND LS Z 1R H7-0 10. 5 50ZHIFR L, SEHIZIE 12 25 CHIRT 5 2
LREITOVWTHET B,

55) FED. TRADE COMM’N, FTC -PROTECTING KIDS FROM STEALTH ADVERTISING IN DIGITAL MEDIA —
OCTOBER 19(2022), https://www.ftc.gov/system/files/ftc_gov/pdf/FTC-Protecting-Kids-from-Stealth-
Advertising-in-Digital-Media%E2%80%93October-19-2022.pdf (last visited April 28, 2025).

50 Advertising and Promotion Law, 1997 Minnesota Institute of Legal Education, 7he ABCs at the
FTC: Marketing and Advertising to Children, Statement by Roscoe B. Starek IIl, Former Commissioner,
(July 25, 1997), http://www.ftc.gov/speeches/starek/minnfin.htm (last visited August 15, 2024).

57 In the Matter of Ideal Toy Corporation, 64 F.T.C. 297, Par. 9 (1964).

58) Children's Television Report and Policy Statement, 50 FCC 2d 1, 5 (1974), aff'd, Action for
Children's Television v. FCC, 564 F.2d 458 (D.C. Cir. 1977) ("1974 Policy Statement").

59 Children’s Television Act, Pub. L. No. 101-437, 104 Stat. 996(1990).

60 FED. COMMUNICATIONS COMM’N, CHILDREN'S EDUCATIONAL TELEVISION (2021), https://
www.fcc.gov/consumers/guides/childrens-educational-television (last visited April 29, 2025);

47 U.S.C. § §228 and 303a(2025).


https://www.ftc.gov/system/files/ftc_gov/pdf/FTC-Protecting-Kids-from-Stealth-Advertising-in-Digital-Media%E2%80%93October-19-2022.pdf
https://www.ftc.gov/system/files/ftc_gov/pdf/FTC-Protecting-Kids-from-Stealth-Advertising-in-Digital-Media%E2%80%93October-19-2022.pdf
http://www.ftc.gov/speeches/starek/minnfin.htm
https://www.fcc.gov/consumers/guides/childrens-educational-television
https://www.fcc.gov/consumers/guides/childrens-educational-television

[ RAETETZEHS 65 K5 2 5 (2025 4F)

Q) WEA L TA T T A X —£1H#E (Children’s Online Privacy Protection Act:
COPPA)

COPPA K OUK[E FTC @ COPPA HAIX, 4 > ¥ —*v b O+ EHICBET 5, AL
e C& DIEHOIE, i H ., BI/RICBIE L7 RAE, F7213kA01T 4 2251 LT\ b,
FEE, 3RO FELEZMNRE LTy =27V, FERIFA VT A VT —ERADEES
WL THEA SN D, FHECBO T b O AEROIE, FHE-IL. BRICHOW
T, FHNCHGRARERBORIEEZSL Z NN E L SN DY,

FTCIX, V=7 WA FERITF L TA v —EZARFE BT THDHNE I s
72, WS ODOERERETT D, v T A MERITA U TA B ADFM,
BaTNar Ty TEA—ardy 77 A —OFHEITT EB I iRE E
A ey 7, ERELIZETOMOA—T oA a Ty BT AOER, 2D
DELANRST EHICEBEE 52 DG4 NOIFE, SEE I OO ETH DY,

ITEOBITIZOWTIE, 2022412 A, FTC X, 74— b A b OBt THL =Y
v 7 e =S E ORI, FAEDSHREE 5 {5 2,000 77 RALOHfl#E4E % 4L 5 BE A2 B0 1T
T EBER SRS, 2021 £ 12 H FTC 1%, =¥ v 7 « 7 — A FTC % 5 45, COPPA
WCEKRK LTEY, BEEHFHS (civil penalty) ., KA (KEHI) ZE1E44 (permanent
injunction) % A 75:K 9% & Otk &2 HH T E PN L, FRikizB Wy Tid, 2019 4
ICARINTZHREEFICELD L, KED 10~12 50T EH D 53%, 13~17 @O KEDT «
— =T —D 33%., 18~24 iEDOKEDANAD 19% N HH 7 +— T A DS —L%E
LTCWBELTHAED FRIRICBW I FOEAREESRL TV,

COPPA BHABERK & LTI, 74— M A NI FEBRTOF—LTHY, =7 -7
—A2EZ T A=A POZ—FRFELTHDZ L2 EBEITH S TV HE b 5T,
13 G AT D LB O A HFHIZ DT,

OWRENONET HEH, FIHGE, BIZRIEST (disclosure practice) 55 % & Toff HIETT
(information practice) IZOWT T =7 YA FEZIIA VT A P —E R ETHEMEZ R
Lo b,

@ LR EHEITIC OV TBUSH L Tl ORI E Lo 7- 2 &

OREN D DENEREZINET DRI S DORIBE AR -T2 &

@BOFERICE D, A TA U TWESNEZREOEAE B EZME T2 FEORME L
ot~z &,

61 Children’s Online Privacy Protection Act (hereinafter, “COPPA”) 15 U.S.C. § § 6501-6506 (2025).
6215 U.S.C. §6502(a) -(b)(2025), 16 C.R.F. § 312.5(a)(1)(2025).

63 See 16 C.F.R. § 312.2 (2025).

64) FED. TRADE COMM’N, FORTNITE VIDEO GAME MAKER EPIC GAMES TO PAY MORE THAN HALF A
BILLION DOLLARS OVER FTC ALLEGATIONS OF PRIVACY VIOLATIONS AND UNWANTED CHARGES (2022),
https://www.ftc.gov/news-events/news/press-releases/2022/12/fortnite-video-game-maker-epic-
games-pay-more-half-billion-dollars-over-ftc-allegations (last visited April 29, 2025).

65 U.S. v. Epic Games, Inc., 2022 WL 18285064 (F.T.C. Dec. 19, 2022).


https://www.ftc.gov/news-events/news/press-releases/2022/12/fortnite-video-game-maker-epic-games-pay-more-half-billion-dollars-over-ftc-allegations
https://www.ftc.gov/news-events/news/press-releases/2022/12/fortnite-video-game-maker-epic-games-pay-more-half-billion-dollars-over-ftc-allegations
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G@BLOFERIZEDP PO LT IE SN IREBOBAEROBIRE Lo & B3dT
HILTWB,

I HIZ FTC X, BIREEH S 72 ATEGRIAIZ BT 2 7RIk (administrative complaint) IZ &
n, =Ev7 - &—Ai’ii H— 2= EFEHL, 7 A vY—%2BR L TEERWEA
S, FTCIES RIGEX L, BlOWRHRREEZSS Z 72 LIZ, FEBITRERES
ZiER &I EFRLEY, 74— b A FEKITERTH ?/D— RCTx 250N, {BiLE
WL ARE UBEREICID X=X = 2L T T LA T—ICARERBEA L S8,
T ELENBORELZLE LTI A —2HNOa T oY EEATES LS LTV,
DX, WEEOW RN A T+ — LR - :/t/k%%é Ll F—ANT
FHTEDT7A T 2xHASE, HEHEICRE L., RIERHE: iR S R [ E- SNt o)
L C. BRI bz = /7//0)7’7?1 EEELZ L éﬂ‘éo \_O)Kffﬁzuﬁ:ﬂ\@ﬁ%
1TE Y (administrative order) |2 CIEETREEATIZ O I HE A TR L, 248 4, 500
ﬁFW@@éﬂﬁéhé_k_QOKMOﬂé%$‘f%é@i 20172022 £EDH;ED
HWIRNZ, RERT AT ACHOWTHT —2NBELZFERINTZGE. T, oML
WRIZZ LYy R — RIGRE LT2BE. £ iﬁ LYy M — FIZEEEZ R LTtk
THT IRy 7 SHEREA Lo TNDED,

ZD X DI, FTC # 5 58 L O COPPA DM IFITIEK T HITAIT OV TIE, #EkD—i%
ETHD FTCIEB X OT 8 b OIR#ERE TH % COPPA DEDHEANTTRETH Y | BF
ST Z, HEEHE~ORE ESRRREEHR LD ENTX D,

Z D%, 2024 4E 1 H1Z COPPA HRIOMIENRE S, 2025 4 1 A 16 HIZ COPPA #i
RO EN AR X N72%, FTC OUOEMANT, #IARICEHE Sz 2025 44 H 22 A
5 60 HRZIZRZh I, Blfiloxtg & 7e D20, 2026 454 H 22 H £ CICHHIHZ #8579
VBN H DT, WIEEIX, OCOPPA OHAR LR L DT =7 A bBLOA T A W
— B R e AR —ZIZX LT, X— /7/ MNESEZIZZOMO BRNZBEL, 16 DO

NIE#RE S =FH OREIZHRT DO ISR AR LB ORELZ RIS T 2 RE L L.,
@%ﬂ\?%\ﬁﬁ?“5%@$¢mﬁﬁ%%%&@6&&@A%ﬁ7 H DFPH % LK

%) In re Epic Games, INC., 2022 WL 17975151 (F.T.C. filed Dec. 19, 2022).

67 In the Matter of EPIC GAMES, INC., a corporation, 2023 WL 2558749 (F.T.C. March 13, 2023);
FED. TRADE COMM'N, FTC FINALIZES ORDER REQUIRING FORTNITE MAKER EPIC GAMES TO PAY $245
MILLION FOR TRICKING USERS INTO MAKING UNWANTED CHARGES (2023), https://www.ftc.gov/news-
events/news/press-releases/2023/03/ftc-finalizes-order-requiring-fortnite-maker-epic-games-pay-
245-million-tricking-users-making (last visited April 30, 2025).

%) FED. TRADE COMM’'N, FORTNITE REFUNDS, https://www.ftc.gov/enforcement/refunds/fortnite-
refunds (last visited April 30, 2025).

69 Children’s Online Privacy Protection Rule, 90 Fed. Reg. 16918 (April. 22, 2025);16 C.F.R. pt. 312.
70 Children's Online Privacy Protection Rule, 89 Fed. Reg. 2034 (proposed Jan.11, 2024) (to be
codified at 16 C.F.R. pt. 312); FED. REG., CHILDREN'S ONLINE PRIVACY PROTECTION RULE, https://
www.federalregister.gov/documents/2025/04/22/2025-05904/childrens-online-privacy-protection-
rule (last visited Dec. 1, 2025).


https://www.ftc.gov/news-events/news/press-releases/2023/03/ftc-finalizes-order-requiring-fortnite-maker-epic-games-pay-245-million-tricking-users-making
https://www.ftc.gov/news-events/news/press-releases/2023/03/ftc-finalizes-order-requiring-fortnite-maker-epic-games-pay-245-million-tricking-users-making
https://www.ftc.gov/news-events/news/press-releases/2023/03/ftc-finalizes-order-requiring-fortnite-maker-epic-games-pay-245-million-tricking-users-making
https://www.ftc.gov/enforcement/refunds/fortnite-refunds
https://www.ftc.gov/enforcement/refunds/fortnite-refunds
https://www.federalregister.gov/documents/2025/04/22/2025-05904/childrens-online-privacy-protectionrule
https://www.federalregister.gov/documents/2025/04/22/2025-05904/childrens-online-privacy-protectionrule
https://www.federalregister.gov/documents/2025/04/22/2025-05904/childrens-online-privacy-protectionrule

[ RAETETZEHS 65 K5 2 5 (2025 4F)

L. @FELDDINELEEAEREZRET DT-DO/REDT =X X2 7T Ak REE
T AHZEERL, FELOEAERE. FOUNEBICEEAICNE R 288 2 CTIRFH
THZLITTERNWET S, ZNOHDWIEIL., &b bk S E A ROMR#EE
gk L. 2013 FRLARELE SV TR o e RN Z TG O bickhc S5 Z L # B & L
T3,

(3) INFORM yH#E# 1% (Integrity, Notification, and Fairness in Online Retail
Marketplaces for Consumers Act:INFORM Consumers Act)™

INFORM {HEHIEIL, AT - ~—ry FFLA A (e, A, b, JEE%
IZHO&E, FHoFREEIMTZADLOICT D, HEENT 7y N7+ —Lxide T 5 A
FIITFER) I LT, HEEREDTZO, =R EIZONTOEHREZIEE, R,
BT 27 b 0BG EZRTHEITHD, v IA =y N LA RFI, AT A
=5y N VA ADT Ty 74— LEFEUT, HEERLZIRTT 2 KEE = WKe
F (HEEZER B E 12 A MIC 200 RELEOEBI238 0 | #8235, 000 R/LLLE) 12
DWTHEATAJE, BAEE, BUE D, 28— EOHHRENE, LT 2EERH D, I HIC
FrTA v =y T LA ZADFEMBINALEFE 20,000 RFALLEDOIRTEHEIZONWT
L. ZOHRFEE DKL, RIEE OWERIERT, IRFEEHF T3 LT, BB bz
WA a=r—varedd Il ENTELEREE L, ReHE ORI Sh Tnd~
—VFEIL, EXHERA v VFICHR T EE, ATy =y N LA
ACEBN T D, A TA Yy -~y R LA AL, HRERE L2V IRGEE OIRTE R
B LTS b2n® ) 512, FEOERIT, FTCHEER E L TRV Hbh, BE
HFEDR SN DFTREMED & 5, MO FNERE & EER TR L, #EEHPTIC A 1R D,
REfl#He, BERESEOFH RN TE D,

(4) HEFOVE2—LESOMMIZEET 5 (Hug#idl) #HiH] (Rule on the Use of
Consumer Reviews and Testimonials)™

FTC }E 18 S5IZ FTC TR L., HFEDITA % 5 558K & /e HA &2 H E+ A HER % 1 5

) FED. TRADE COMM'N, FTC FINALIZES CHANGES TO CHILDREN’S PRIVACY RULE LIMITING
COMPANIES" ABILITY TO MONETIZE KIDS" DATA(2025) https://www.ftc.gov/news-events/news/
press-releases/2025/01/ftc-finalizes-changes-childrens-privacy-rule-limiting-companies-ability-
monetize-kids-data (last visited May 1, 2025).

72 INFORM Consumers Act (Integrity, Notification, and Fairness in Online Retail Marketplaces for
Consumers Act), 15 U.S.C. § 45f. (Collection, verification, and disclosure of information by online
marketplaces to inform consumers : v 7 4 v~e—4 v b T L4 R K 3 HEE~OEHRREMD
o oEHoINE, WA s X OB R); FED. TRADE COMM'N, INFORM Consumers Act,
https://www.ftc.gov/legal-library/browse/statutes/inform-consumers-act (last visited May 1, 2025).
715 U.S.C. § 45f(b): FED. TRADE COMM'N, Informing Businesses about the INFORM
Consumers Act, https://www.ftc.gov/business-guidance/resources/INFORMAct

) Rule on the Use of Consumer Reviews and Testimonials, 16 C.F.R. Pt. 465(2024).


https://www.ftc.gov/news-events/news/press-releases/2025/01/ftc-finalizes-changes-childrens-privacy-rule-limiting-companies-ability-monetize-kids-data
https://www.ftc.gov/news-events/news/press-releases/2025/01/ftc-finalizes-changes-childrens-privacy-rule-limiting-companies-ability-monetize-kids-data
https://www.ftc.gov/news-events/news/press-releases/2025/01/ftc-finalizes-changes-childrens-privacy-rule-limiting-companies-ability-monetize-kids-data
https://www.ftc.gov/legal-library/browse/statutes/inform-consumers-act
https://www.ftc.gov/business-guidance/resources/INFORMAct
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LTW5™, 2024 48 A 14 HIZERIR, 10 A 14 BTSN Z OBEBEEDO L E 2 — LIk
SOFMRICET S WEIHEH) SHAX, HEEOL B2 —FIEGESIc o2V T, AAIEE
TR 72T 2 F T XIBIT 2 25T 2 NEORBAI L 7e > T D,

465. 2 (a) fol, FEEDHELE L V2 — HEZ DS, 3L ANDFEFIZHONT,
I RIE IR BORIICE R BB OERE - T, FrlOFHEIC &, i, Elk, 7=
WTIRET 5 Z &, AREFE IR 2ITAEIXBITIChd 35, ZNHOFHIHA
L, Obta—T7T—b LIFREEEDGFIETHZ L, QL a—T —F LTS HED,
LEa—F3G5EE0oxEBThrN, —EA, L LI RAZEHL, £213%
DOHRRERRH D Z L, F£21E. @Ol a—FRIFFEE ORISR EAR DN, —ER, b L
CIFFEEIHOWTDOLE2—T —( IG5 EEORER, Th 5,

465.5 FiF, FEOEBFRII~F—Vr =L B a2 —FHIFREE IOV T, F
EOBEFTHII~F—Y ¥ —DFEEL OEKRBEMRIZ OV TN SBEEICBIRE LR
MUTZR B0 T 5, 465.5 LTERENTWEHAS VP A X —DHBH L B a— L ilEE
DFFSITBE LT, 465. 15 () 1. HETHMY S &1L, BERRN, —fROEEENES
WCHEMG (R E LIZ W E), BHICETE L2 L2 R LTS ET 5, 465.1 5%
(c) ®)I1E, ‘ARELITWAEITNTEDL, m#%iti$%$%ﬁ&®%m®ﬁﬁﬁ
(audience) Z X —4 < MZILTWAIEE., NBHE OWEEE | \ZIXED 7V —TORRAE N
BEND ET B,

(5) JAEITE T DHEE ST X ORES OFE BT 258t (FA R) (Guides Concerning the

Use of Endorsements and Testimonials in Advertising)™

H Az NUEIZOWTO S DA Y, 24 ADOHEEE RSO\ T, 19804 I AT S 1,
20094 & 20234F] _ﬂﬁzEéan“% IR D HEE R L UGES O RICEET 258 (U A K)
1%, FTCHBUTS 2 IEROITHARIRICOW TR L, JEE TR JOHEEE 2 A B
FMSFT L7 OEMEERMET A2 L0 TH D, BEEFET HITAIL. AEORE.
OEATHIERICE VIEELE SNDITAORBICE END EFTCHAELDICESHENRD D
e, BRICESE RIEREOXMR L e D /RN H 5, [FFEE (T4 R) 13, QLG HE
BEORERZER ALY, OHEE NSO ST, JL 2 ERPEICE ST
HHETHDLZED, o, OHEEE LIS SR OBGER & O, HEREOREIMES
ﬁﬁr:%@%&iﬁﬁ EVEN & 5 BAMRAFIEL %@%%#ﬁ%%@éﬁ%&%ﬁmm
DRNWbLDOTHLGE, TORERPHMEN OB OL RSN RITI R LR N &

™ See15U.S.C. § § 45, 57a (2024).

70 Guides Concerning the Use of Endorsements and Testimonials in Advertising, 16 C.F.R. pt. 255
(2023), 88 Fed. Re. 48102.

16 C.F.R. §255.6.

™ Jd. 16 CF.R. §255.1(a).

™ Id. §255.1 (c).
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PHET A, B (T4 F) 2B\ TiE, BHOEEGEREN TV,
255. 65-IL 1 E b T DA TOHERE L, FIEE OME . FRIBEE I, AT O
JREIZB W THEFE IR SN2 WBITREMR SN GERNH D & T 5,

(6) KEF—Z ST A\ —15% (American Data Privacy and Protection Act: ADPPA)®Y
FHERITIZ E A EDOREITK L, KIS N0 — B X ORI GBI M B 704
FH, F7213Z2 OMAFEDWRBUCERE LT, AT —H DU - B\ - BlZ21T 5 L O K
D, FEEENMANOT —F ERBEET HERCIE. AANOHRMOSHEBRREEZSES 2
L, FALE LTEREMT TS, HEFICHL, AT —Z~O7 7 A, §TIE, HIbR
ORI Z -2 17 AR OBAOT — 2 2B LT, BINORERESBE SN TW5D,
202 SRI%, FEF T, PIfE T, BEE T, M EHNT, AT, BHITT VB AWEER
FIET, AT —ZIE, B ROOEE | I X OBHRIEE) O FEM ) D IEME 72 R B4 f it
THTTAN—RY =& RICABR L 2T IE R b0 e T2, 2oL 5 I D
BRI N TV D, D% ADPPA IXEOLICIZW 2 B9, BT KE T T A S0 —HeR]
152 (American Privacy Rights Act of 2024) 23 FERICIRH SN T 5%,

(1) L b mTIAEEAHRES (Children’s Advertising Review Unit: CARU) 2k % 1
Yyt aEOR EREH T 2 7 & (Self-Regulatory Program for Children’s
Advertising)

CARU 1%, WEENO OE R Z M S-S0 EHEE 2 il ¢ 21582175 7 A
T DIEEREEE IR TH 2 pEckEW S (Better Business Bureau (BBB)) &z i
HY ., WG, INEEE, BLXOEROBCHBICET 707 T L EER LT\ 51
BTHDY, 1974 12 [EEH D T E b BT INGE2EET572012) &3 sh, +E8bm
FIREOBERGI T 0 7T LE2RARLTWD, BERGIZ 77T A% 1975 FITRINTE
WEN., ZOBEHHICHESNTEY | 2022 FIZHEINT-HA FIA 0T, 13 Al
DTFELERBEL, FILWATATER (TUFNLV AT 4T, ATV H— =
— T4 TV A= ARNIEE, Y=y VAT 4 T) bEARRICED TNDY,
Fl7'm 77 M3, INEEIX FLo+Eb1E, HEROGHEMZFMT 2 NIBR LN TE
D, IEORGENEBEMRCET, IMEERTZOBWED LTWAZ E S 2B cE v

80 /4. §255.1and § 255.5.

81 American Data Privacy and Protection Act (ADPPA) , H.R. 8152, 117th Cong. (2021-2022).

8 American Privacy Rights Act of 2024, H.R.8818, 118th Congress (2023-2024).

83 BBB, https://www.bbb.org/(last visited Aug. 20, 2025).

89 BBB, Council of Better Business Bureaus, https://www.nist.gov/system/files/documents/2016/
09/16/bbb_rfi_response.pdf (last visited Aug. 20, 2025).

8) BBB, Self-Regulatory Guidelines for Children’s Advertising, https://bbbnp-bbbp-stf-usel-
01.s3.amazonaws.com/docs/default-source/caru/caru_advertisingguidelines.pdf (last visited Aug. 20,
2025).


https://www.bbb.org/
https://www.nist.gov/system/files/documents/2016/09/16/bbb_rfi_response.pdf
https://www.nist.gov/system/files/documents/2016/09/16/bbb_rfi_response.pdf
https://bbbnp-bbbp-stf-use1-01.s3.amazonaws.com/docs/default-source/caru/caru_advertisingguidelines.pdf
https://bbbnp-bbbp-stf-use1-01.s3.amazonaws.com/docs/default-source/caru/caru_advertisingguidelines.pdf
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BMERD L T 5, FEBIA T@fiﬁ)ﬁﬂﬁﬁ’]f&b\ LERFET DT, FEBTHLD
ﬁ‘:?ﬁ DR BRENVE D L~V 2B EIZ AN, @ OF ESOSENLIRENFHi S5
RETHDLET D, TVFN AT 4T DT —LRMEMTHE SN EITOWTIE, il
H C%%E%'JTA'Q T DI EERGET D2 . A v TN = RE D Dl 2 52 1 Bo
TWaiGE, HIECHRT D2, 77 UA, F—2NARER LOEAICEIT 5 AEE
7 ii@é{”ﬁﬂ’ﬂiﬁ“%%ﬁ’%iﬁé ZLEFEIOVWTOREA RSN TND

2.2 ik
(1) INOARRNIER KO 721743 L OMEITHE (Unfair and Deceptive Acts and
Practices Statutes : UDAP #17E)

INEIZIBNT S, TSI A5 ARAIE TGO Z2 s MEATICB L, #k & g LT &
D RIS TE D5 RMEZRO D LEENE L2 L b, fnT 2iEREZRD D1k
DFAET 5%, MO UDAP HED FCiE, 2E - n— EOFEK, RERTOFHRE g
D, HBEEIX, FETOKE, HEFEOELREBEICOVWTILGET A HENR 2L, £721F
LA EDIEFITBWTIA#ELEHICOWTHEETS Z t#M@6MTm6WO:®i

ICHBEIZE > TE VT 7 B AREG R ME FEZ R 2INEDF RIZHB W TiE, A
ANDOFB B S 4L, ADTFR L EET DB, LA (actual damage) 7217 T <,
INZEDEFITE D, RIRROBHE, BfFEHE S L OREIRHE, 8 & s s
HAZEETDIZENTEIRFLEHEINTEY ., NOENEEEOITE HbE T, AA
1ER X OERIRA 7217 28 X OMEAT 2 HRH 3 2 %5 2 B LT 5™,

INEDOHE— 2K D720, FMOEFEOETLE L TERSNIHE TS T4
DR DHH, FH—EE BT L ONEE & Ri#1L (Uniform Trade Practices and Consumer
Protection Law) (X1967T4EIZFTC & MNEF S MR CRE L, 19706EICSOE & iz,
L OINEIFZOEEZFEBIZLTED ., U MAFTCIELMIINAIEEZEHR, TT AL, H
U7 4N=T, DV b, NUA vHFa—ty Y E2E0200 TRASh T\,
INBEAY T A =T M E TR AR OTEEM S FTCIE & RIERIC, RAIEARBIS )T
5B LOARRAE L 3G 21T 2 I IXEBIT 2 2513 21 Th 5, 2 oMER, FA

86) PRIDGEN & CUARESMA, supra note 30, § 2:11; Marshall v. Miller, 302 N.C. 539, 543-544 (1981).
87 PRIDGEN & CUARESMA, supranote 30, § 2:11; Tucker v. Sierra Builders, 180 S.W.3d 109,115 (2005).
KEIC BT B HEEEEICOWTIE, fifE T7 2 ) AilEE & RO | M EE B 15 5(2023
£)69-85 H.[ 7 X Y WHBEFE—T AV A iHEE R L B O R  ERGEITE 84 5 (2024 47)114-
119 B,

88) PRIDGEN & CUARESMA, supra note 30, § 2:11; Hinchliffe v. American Motors Corp., 440 A.2d 810,
816 (1981).

89 PRIDGEN & CUARESMA, supra note 30.

0 Id § 2:12.

9 Cal. Bus. & Prof. Code § 17500 (West 2025).
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N XD HATORMEIHE 2 5 OREETHE DO b TS Z Linh, FTCO#HIT &
T XV IEERE AR LTV A%, MNEICIBW T & & FEE, &b L 2 MeaatEse
RILB R 2R BBV Ba - 7= a5 e T B B S S T D ROA S TRE T H 5,

B OMEEIC IS FERFl & LTIk, 20234E10H 240, 3YNDOENEEEHEENAZ « 7
T v b7 g — L XA TH S CHEIHGEHFNCHRRAZREE L2 EXEH SN DY,
ZOFBTIE, AN, AV AZTTEABLOT oA A7 v 7 ORI EZ®E LT, BEXMIC
V=X NVAT 4T OV A FeBHILE > THHEENELS 2D X IICHFIL, A F b
NAZEE G2 EEENTWSY, £ 7-RHIZCOPPAIZER L. 135AM D EDH
DRIBEZGD Z LR EAFEREZIELZ LD SN TWDY, FHEOIT4AIEL, MORAE
B L O 72217 28 L OMEITHLET ., a5y - o—0FANCES L GEETH D L EE
ENTWBEY, Zo ki, EHIEOLE L RBEIC, INORAER X ORI 21148 X
METTHIE & COPPABLE Dl FITER T 21T 41220 TE, MORATERS K OMKEE 7217
2ok L OMBATHUE & COPPABIE DN FEETH 5, S BITINEIZB W TR, KIKFRDOES
18, BfEHEE R L OMESIEE, i LA LR EH ORIES % 5 0 1= Sk e s i
HLAHE L 72 D,

92) PRIDGEN & CUARESMA, supra note 30, § 2:12.

%) EEE DMeFI I D\, In re Stewart, 93 B.R. 878 (Bankr. E.D. Pa. 1988; 73 P.S. § 201-1 et
seq. (2025). ZE5| X 7z B & & 2 IRILAY 2 ff55 14 1 o > T, Halloran v. Spillane's Servicenter, Inc.,
587 A. 2d 176 (Conn. Super. Ct. 1990). Conn. Gen. Stat. § 36a-788 (2025), transferred from § 42-
100a (Rev. to 1995). 71 ) 7 x A =T INiC 313 5 UDAAP (RAIE - HKHwAY - EEFHFT %) B THe
DO—BE LT, A 7+ =T HEESRR#E (California Consumer Financial Protection Law, Cal.
Fin. Code § § 90000-90019 (West 2025))iC &1 % 90000(a) (4) 5= i3RI RFER LI L & 1 5 55 7%
AOE LT, G, 4 KRS BEEAN HCh) 74 =T HICBEL AEE 2 H T 5,
=2 — I — M REEEE 348 SRk (ITRERE. A A2 I 227 4, EinE. T &0
RER VT T 55 i E#H & ST\ 3, Fair Business Practices Act, $.8416, 2025 Leg., 248th
Reg. Sess. (N.Y. 2025), https://www.nysenate.gov/legislation/bills/2025/58416 (last visited August
27, 2025).

9 15 U.S.C. § 6504 (a)(1) and § 6502 (b). 15 U.S.C. § 6504 (a)(1)ix. COPPA IcHE I h/-&H
SOBEIER T 21THICI D INOEROFES B, $H-EFRELZ I T3 E{EL S
KR Z2HEPH 256, MoEEREIC, MoFERZRERL <. EHLATHEHFTICTHET IINT R
R (UMERRED) ik L. a2 kar e, BERHE, FRREES 2Rk 2#R% 52 5 b 0,
%) OFFICE OF THE NEW YORK STATE ATTORNEY GENERAL, Attorney General James and Multistate
Coalition Sue Meta for Harming Youth, https://ag.ny.gov/press-release/2023/attorney-general-
james-and-multistate-coalition-sue-meta-harming-youth (last visited Nov. 26, 2024); State of Arizona
et al., v. Meta Platforms, Inc, Case 4:23-cv-05448 (N.D. Cal. filed Oct. 24, 2023).

%) 15 U.S.C. § 6502(a)(1),§ 6502 (b) and 16 C.F.R. § 312.2.

7 See, e. g., COLO. REV. STAT. § 6-1-105(1) (rrr) (2025). CONN. GEN. STAT. § 42-110b et seq.(2025),
N.Y. GEN. Bus. LAW § 349 (2025), Cal. Bus. & Prof. Code § § 17200, 17500 (2025).

%) Line 9, Case 4:23-cv-05448.
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2) BV TZHFxN=TMNT 7 A X —}EE (California Privacy Rights Act of 2020 :
CPRA) %

CPRA IZ, WU 74N =T N THEELITV, BIFEOEMKINALD 2,500 T RVZ#BR 5
DKM AT L FEEICEASNDETH L, =07 — 2o T, 2—FD
BErE, BEIE, b L<IUDBRAIE £ 7213487 0 FEMARR AR L )& £21%
BESNT =S v F—T 2 —REBRT DL ER LY, ¥ —7 ¥ —U2FIH L TH
BNEABICOWTEREEZ#R LN E T2, &b, FHEEIT, HEED 16 Ak
MCTHDH I EEEREITH > TWDEAIZIE. ZOHEFHEOMBMANIERERKEEIFIA LT
Fe b, 72720, 13 B L 16 R OHEF IOV TIL, HEEB S, £7203,
I3 AT OEEF IOV TIX, T OBMEE £ 7-13% 7 (parent or guardian) 2%, fE A1E
WOURTE 7213 IHA Z e BN (affirmatively) ICFFA] L7234 2 BR< 1Y,

3) BV 7 N=TMNEEEIET VA 2 — KL (California Age—Appropriate Design

Code Act: CAADCA) '™

2022 459 A 15 BITHSL L, BEIT23 2024 7 A 1 Bl PESN W=, BENFIAT S
T T4 P —EAORMEREIT oMETH Y, BE LT 18 A OE N Z 1,
COPPA X, FEBMIITOF L TA P —E R, FF—ER FuXf ZRn, FEH0
FTA Y —EREMEH L TS Z & ZFEEEITH S T DIGAICO R 5D DIt
L. CAADCAIL, REAFEFD 177 A5 5[ HetEn @ F2EE (CPRA TES) (21 H
ENDHY, Ak, HEEICH L, FETFERFENSELD, TEBICHL, BHK
BRI BEET LT — X IR H#E S (Data Protection Impact Assessment:
DPIA) Z 1Bk 2 Z & 2 EHESIT D7, 7272 L ZOIEICHOW TR, 5 9 &[] KB FRIEFR A
HIFTS, AREBEFEES 1 FRIOERT D AlReEnmn & LTEIEICBIT 27 — Z (R
BB 2 RO T2 ZE L IED T HIREETH 51,

9 Cal. Civ. Code § § 1798.100-1798.199 (West 2023) (as amended by California Privacy Rights Act
of 2020).

1000 §1798.140(d).

100 §1798.140(D).

102)§1798.140(h).

103 §1798.120(c).

104) California Age-Appropriate Design California Code Act, Cal. Civ. Code § § 1798.99.28-
1798.99.32 (West 2023) .

105 §1798.99.30(b).

106 §1798.99.29(a).

107 §1798.99.31(1).

108) NetChoice, LLC v . Bonta, 113 F.4th 1101(9th Cir. 2024).
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3. FEDICNZT

BARIZBONTIE, T EbITASICBET 200, SREIERRINGEE LW, #
HETREFLCHOEMIZONT, TUXNAARIIBIT DT8OV D HEssME I8 A4
EDOLD REEN ML 2500, 788 MIFOIREDIED FIZoWT, FAE, Ak,
A RTA 2, BEBRBIELEDED X D ISR SN D RE RO OV TEET
LHVEND D, ARTIET A VBB BIRE « ~—7T 4 U THRENZOWTERY ki
77

ERT U H N - ~—F T 4 7 FEREE] [, BEY T 7 —I3FEmIC X
STWETDIHLOD, 12K O EQIIIHRRT DX IV« v — T 4 2 TG RN
BTHY, TVXN =TT 4 T FECELTL, 128 EOT 8 b [RERIC MassiE
EETAHHGAENRSH ZEREMINLTWS, FMEECBOTL, 7 VX NVEEETNHS
DIz DIZERAT Lkl & LT, OfA, @QHAER., @ X—YFI4E8—var, @klE
OFARFT LN TWD, b, FAENA -V 2 +0ICRB#TERVTELOA
BT DT I U—ICERREEZLTEO LTS, T VXV e ~—TT 4T D
BAMFEL LT, FY—2WNESE, A v 7Y — == T 4 U 73 ITHE ) %2
BT D, DI, W—DO~—FT 0 VT FRCHET D 2 LR TE RN 2 EE %
B BENR SR L~ —7 T 4 VT FERBRA SN TV 5,

RETRE [ 58] OFERIZONT, —RANCRBFEE T 18 Al (EE1 &b D
FISKE1R) LV EBSTNRRENTWS, =770, F+E DMt oRE, L&
V77—, ANEREEDOBLIND, 12— 13 TOTEL, EDICT VXL - ~v—7r
T4 T FECELTL, 122 EOT 8 OMETIEIC BEUE L2 JAE OFEY FFIZoW T,
et L CWS MBERH D, [REE] Loz 73 ) =720 Tl SHITHMWSHEE
T, BUHITRE - BEEMIC xR L (BE V77— 0REIGE L) 78 0O%E: -
FEEBMEIC S5 D LD —rgBlh], SFERBE], ERIEH, TA K74 o B EHHE
DRENLEND,

T AV IEIZR O TR, EIE & NMEOERBEINEET 5, #EEICB O T, AL
1EF 72 13RI 7247 2 £ 72 I RBATIC BT 5 —RBUE T 5 FTC 1 5 &, HHIl, BUMFHEE N
BRAECE B FE LR E O X Y ITHEM T A 0MI O W THBT A BRI, Hg | HHIEA S &
RSt &L W o TR AN, FE L E BTSN RIHEE 2 R#ET D1 DICHE
a2 LT&E 7, FTC ¥ 5 & (@)X, WRGIZBIT 5 AR ERBFHIEIIINZ, AAEE
T TR 7047 2 £ 721 XIBAT 2 28 13 2 WiEN e Blfl Th 5, T8 b, mimE 72 CHEss7e
FIZXH LT, ZOMFEETEENE CICARICRIAT 21T741%, RAIEF 72 13K 72 5
SIBITE SNDATREMER S 5,

Mz T, DEREICEE T 2BORF I2BW T, BRERRGEITAFEL, miliE.
FITERHEFEZRIRE LTWAEES. ZOTNL—FOEH) 2 A L _— |5t T b 2N
BRIND, TG 2TEREO IS EICBET 2 BITECR A (2B WW T, IRE B L OMRGER
HERA =, BETHDZ LIZOVWTHBTED LD TRITNE R L2V E IS,
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ZOXDITBORFERAFIZ LY Megs @ ioxtd 580, RS Th D 2 & ORMBIMEICELE
L7 HERRA SN TRY, ENRPITEMEL T\ 5D,

T EHDIREICE L CFEET 2 TEBICH D FCC X, HAlZKB W T, 78 b7 L
EEALDILE T OV TSR 2 3% 1 T D, COPPA K TUSKE FTC @ COPPA AN,
AV HF—Fy N EOTFEHICET D, BAZRE T AERONE, FH, BRICBEEL
TEARNIE, EMIRIT A2 LT 5, ITFEOFTIZONW T, =y 7 « F—A
L DT, REEDHEE 55 2,000 57 RLOHl#EZE XSO AEZR 722 L3R
ENb, FTC ¥ 5 53 L U COPPA O FITER T H{TAICHONWTIE, 1ERO—RIETH
5 FTCIEB L O &b DIR#HE TH 5 COPPA WiiEDOHEMAMNARETH 5, FTC 13, B
BTN %, HBEE~DIRE E SR REHEELZ#R LD ENTE D,

PEIZB W TIE, RIS D RAIE CHIRA B MEFTICBE L, 3k & el L <,
SEREEAL, RO TEACE W T LD RIS HHE TE 255 REAZ RO DIENTFET 5, MBS
BT HEHE & [FER, FEIC K D Mg, IRIAIC REE 2RI fa - 7= fegs 7o TH &
KIS LI RE N ARETH D, B OMIBIZESFHERFlICBWTH, BIETHD
COPPA DEIZFE SN TZGE R, MEICB W T HARMEFFAICE D AIREE 72D, D XD
2, HIEOLA ERERIZ, INOARANER ORI 221743 L OMEITELE & COPPA
TEDM FIZE T DT80 T, NOARANIERS X ORI 7217243 L OMEITHRE &
COPPA HIBIZEES RN RETH D, S HITHMIEIZBW T, RIKIROBAE ., HhrshE
BLOEIEHE, riE LB LR B ORIEE L Z D 2B E L TR L 72 D,

AAIZBOTIE, HEEOERICEE T2 L2 EDDHHESE LCE, HEELEAE 2
L2MEICBITD THEZDOBENOTIBIZY - > T, HEEOLZEOMIRE IR L THE
FICX DWIE 2 FHEIEFOMENK NS & & BT, HEEOFEIT OMORHEICHE X
NIRTITR B 720 WD, THEEZRRE 3 & 1H 2 51X, NHEEZ ORI IC OV T
BAEETHICE L UL, WEEOHEMZIED D=, Wih, MR, BBETOMOWEESE
BHIOBEB L 2D b OOMWEITIN T, FEENMD Z LN TE Il x OWEEF OFER, L
B DIRHE, ik M OWRBR 2 e B HIIC BB L= BT, IHEE OMERIEH 7 Do E #3259
DAFIZOWTORERIERERMIETHZ L) LV STEBNB/BICOWTHET S, 20D
EF2, 45235 -6 E THERAENE EORBRNZ L2 &, 3T T 5 Dnis & 721308
DOMPEIC L0 Z DR N E LR T LTWAZ &) 2L TARBEMNRESNT
W5, LU s, RO OHEIL, BHFBICE EEDHOR0, 1 HEFH RS THR
ER 72 b OB E T, IR et %2 & O - ILE 28 & F O fegatticHao st LS5
HOEITEWVEE,

AT WA =0T 4 I U TE, RY R EE OR YRR IR 5 55 3 5 OBUEIC
&, RHEBEENFEEEOR T THDL Z L E2ARIT D Z ENREETH D ERNRE S
NizbOD, T ELEFLHERREEENFETEORRTH D Z L2 HHIT 5 2 & AR
THOINICHERE LT AERFIC OV THEBER SN LI RETIE RN EB I LD,
—fEA), BRI — L E LR, EHEFEZRIEICBT 5O IALMERFICB T 5 aiER)

— 103 —



[ RAETETZEHS 65 K5 2 5 (2025 4F)

THAMOH 2 HE,. & 512, RAERSNZOWTOEFEN 2L — L O E 721 T2 <
JVL—U AR, TT7v 7 VAN A RITAVEDRBELEZHND, £7- COPPA O X
T EH O, TR LRI HE ORE L BERINH & Th D,

WEFPE & N D B S I, SHEFEICAR SNT-NBERFEEETERIE DT X4 537 MZ
B9 2 BPIRAERIC L D WHBFIERED T XA 5y 7 MNCBT 2 MgaSmEE 1
IZBNWT TBEE LT V2 b OEREEE R 2 I & G BREEOZbIZ e T 572
D, HEEOMEGIE~OXIER A Bl e U, AEIEE & L TCOWEEEDNHEL LG 2 iE A < #
BT HMEBEBEIEREDONRTEA L7 M IZOWTHEREN SN, HEEROITHL
HNLERZMETIEEZ T T 5 & WV IR A HEFEREOREMEICE S 2 & T, HERENLD
L CEEIZBENIED D Z LN TEREZE T IR&ETH D) 2 &, [T UVXLEENIC
BWT, FEH FRCT T v b7+ —2RHEHEEER) SIHEE L OMICITERLBEEE) O
RS K DT ENE LTS ZERERENLTWAEZATH D, &b
OMEFIPET T2 TOANDBF Mg L LT, NIR O ZH T LA B 2l s T
RN EWD TIREGHEMEIC X DMEF5E] 7210 T, HERSCHBE KL, BRFRNE, &
LENCIEBET 2REN O D b DL LT O, THEAEY - BEMMESE] 2 L vwoiz
BEAZ A LTS, FEBIIMEEMNA vt —VThD L2l LML <, J&iF
IR 2D FIESEE W T VA NVEEF I L DBMEN e~ —r T 4V T OB Z T
W, 207 TAITHEL DSNRILOEBEZ T 5 Z L0350 | RWIKE TILAEEMICE 2
HZEDEELL D) LV IIRIAHIMETIMEIZ, FE LRI LT W LICEET A4
R 51,

FUTA VRETOELOREREESCHREDT-D, Lo LHORENTE D
HEAETRASEMESE2ERN T ELOREZRETEN 1D, REERTHIHEERIL. 74
T 4 T BAFE DBFED D ARAAEF OB RR), FEMEE I EENREL B ) IREN L L
Ha T OHE A COLERD DL EEZ LN,

(F50)  AWFZ2iL JSPS BIAFE ELARBTZE (C) JP22K01294., [ERRILFEIRFZENGH 4 (EFS
RS L (B)) JP21KK0018, REARAFZE (B) 24K00210 DI #5172 b D TH 5,

109 A - JifgE (1), T4 Rax TV h=Fx IANIERIEINE & FEHGH—EU &L okt
BRI Z R ] GEESTERE, 2020 4F) . 719 4 A a2 T v b =4 X [RAIEE] 0 @4ER) 7 BHl—EU
BT BHEYEFALE LT MBEES 2 — % 127 5(2021 4£)156 H. WAEH [HRATERE O
IR RN — L RO CT—EBELED L= N—F A TFHF AL v b—] HEFHiE= 22— 127 5(2021
£)159 H, HAMELEAES [ANIERMEEEIG| 2R T 5 72 0 I BPRERIICEH 2 5 TEOY
— VL OEfEE RO 5 ERE] (2022 4F), FREER HEEFIENC BT 2 BB TBOY — L D1k
M C—— AARAFELESLSOEREOMN L % 0 BRLIc T T oMat— B 64 5 (2024 4£)43
HESH,

0 NEIFHEEERHED N7 24 Ly 7 McBT 2 EMAES THEBEHEEHED 7 X84 Ly 7
BT 2 RS RE T (RKBIEH £ 2025/10/23).

Uy NERFEBEZERE DS X4 L0 7 VM icld 2 598 ES - B8 (110)9-10 H,

12 g k- i (2),
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